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Social Innovation Research Group
Background

This image 
represents a 
tension of the 
Taiwanese 
experience - it is 
simultaneously a 
case study for rapid 
modernization, 
while also claiming 
to safeguard 
traditional Chinese 
Culture. 
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Four ambitious new graduates founded the Social Innovation 
Research Group as a means to explore new models for solving society’s 
most pressing problems by mapping the creation of social value within the 
Taiwanese economy. Taiwan has a unique innovation landscape: its rapid 
development and novel political circumstance have created a thriving 
community of entrepreneurs within its largely technology driven economy. 
The group will be collecting qualitative data from public, private and non-
profit sector groups creating social value to understand the constraints and 
enabling factors within the local landscape. The group will communicate its 
learnings about innovation models through on-going blogging and 
publications, and aims to implement a project to leverage the local capacity 
following the initial period of  assessment.
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TEDxTaipei
The Future is Now

TEDxTaipei: Key learnings

·      Social enterprise in Taiwan 
is mainly understood to mean 
revenue generating NPO’s

·      Taiwan’s unique aboriginal 
community contributes vibrant 
art and culture, but needs 
more forums to bring their 
work to a broad audience

·   It would be beneficial for 
international presenters to 
tailor their messages: despite 
strong content, some did not 
connect with the audience
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During TEDxTaipei, I had the pleasure to talk to one of most well-known social 
entrepreneurs: Jack Sim, the founder of WTO (World Toilet Organization). I asked Jack, 
“How does an entrepreneur, especially a social entrepreneur, deal with obstacles.” Jack 
pointed towards the street ahead of us, and gave me an answer I’ll remember for the rest of 
my life.

“If you want to go across that street, what do you need to do? There will always be people on 
the street. There will always be obstacles you have to avoid. Would you not across that street 
anymore?”
“I would go anyway.”
“That is my answer. You simply go around. If you are a confident person, if you are an 
entrepreneur, you will go to the other side regardless of  the obstacles ahead of  you.”

I have been thinking about Jack’s words again and again in the past two days. Yes, the 
“obstacles” we perceive not only make our journey more interesting, but also carve out a path 
for us. Without other people on the road, we won’t discover shortcuts; without traffic lights, 
cities cannot function; in a desert without any obstacle, we can never find our way. The things 
we perceive to be obstacles are exactly what stop us from going on the wrong paths. They are 
pointing us the right direction.
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International Conference on Industrial Technology Innovation 
Retrospective
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 On August 30-31st, 2012, the Ministry of Economic Affairs of the ROC (Taiwan) 
hosted its 13th International Conference on Industrial Technology Innovation (ICITI). A 
dozen speakers from Canada, Germany, India, Japan, Malaysia, South Korea and the United 
States spoke to the topic “Heading towards a Sustainable and Innovative Society.”  

 One of the mandates for the conference was to define the term “social innovation”. 
Professor Joseph Wong, Canada research chair at the University of Toronto, defined social 
innovation as “a new approach to meet social needs more effectively”. Dr. Wong pointed to 
the issue of global inequality and suggested social innovation as a way to make an impact in 
serving the poor. Dr. Stephan Scholtissek, CEO of New Horizons Computer Learning 
Center, proposed an alternative definition. Mr. Scholtissek defined the term “innovation” as 
inventions that succeed in the market place, with social innovation being “an invention that 
not only succeeds in the market place, but also solves the needs of the society by value 
created”. 
	
	 The 13th ICITI left a broad picture of the successes and challenges of social 
innovation, and opened a new domain of opportunities for Canadians in Asia. Near and far, 
the public, private and non-profit sectors are displaying willingnesses to engage in new 
thinking to elevate standards of living through social innovation. The Social Innovation 
Research Group aims to bridge connections and models of global innovators, such as 
those successfully displayed at the 13th ICITI in Taiwan. 
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Organ ize rs and day-one 
s p e a k e r s a t t h e 1 3 t h 
International Conference on 
I n d u s t r i a l Te c h n o l o g y 
Innovation in Taipei, Taiwan
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SIRGMONTHLY
social.innovation.tw@gmail.com

@SIRG-TW
Website coming shortly!

Wendy Pan
Wendy is one of the first U of T student delegates  to visit 
Taiwan in 2009.  She was selected as a finalist to present a 
business plan to venture capitalist in Hong Kong Poly U 
Entrepreneurship Challenge.  After graduation, Wendy worked 
as  a business  analyst for a large company, and later for a 
private-equity funded star-up in the U.S.. She volunteers for 
SCORE- "advisor for America's small business" and is one of 
the youngest financial instructors for underprivileged women in 
Houston. 

W e n d y i s a 
diehard Chicago 
Bulls fan. She’s 
waiting for the 
day they return to  
their glory days in 
the 90‘s.

Melinda Jacobs
Melinda passion for new challenges led her to Denmark as a 
Rotary Youth Exchange student, and to Bangladesh, where she 
spent four months  surveying microfinance field sites for a local 
NGO. Melinda has served as the head of the Trinity College 
student body, and spent the summer of 2011 working for Social 
Capital Partners, a Toronto based social-enterprise looking at 
workforce development.  Melinda hopes to create social value in 
the private sector through combining her interest in social 
justice with skills learned in the Next 36: Canada’s 
Entrepreneurial Leadership Institute. 

Reza Mirza
Reza is  a strategist who has presented a policy paper to 
Taiwan's Ministry of Foreign Affairs  and a digital strategy to 
Toys 'R' Us;  a project manager who coordinated development 
projects  backed by the Kenyan government and a neuroscience 
researcher whose work has been funded by the National 
Science and Engineering Research Council. His interests  lie 
technology, international development and intelligence work. 
He hopes to unite his interests identify and leverage technology 
to generate scalable social impact. 

Remi Kanji
Remi will graduate from the University of Toronto, where she 
founded and organized the INDePth Conference on 
Sustainable Development and Just Rights Radio,  two 
organizations pushing students  to discuss  causes of and 
solutions  to socio-economic inequality.  Over the course of her 
undergraduate degree, she has  done ethnographic field 
research abroad in Indonesia, and has  visited Taiwan as both a 
documentary filmmaker and researcher on the impact of 
popular film on nationalist sentiment.

R e z a h a t e s 
watching sports, 
m u c h t o t h e 
chagrin of his 
father.

Remi’s second 
home is Din Tai 
Fung, a famous 
dumpling shop 
w h e r e s h e 
spends her days 
f e a s t i n g o n 
dumplings. 

M e l i n d a i s 
l e a r n i n g 
Mandarin at the 
bubble tea stall , 
r e s u l t i n g i n 
massive caffeine 
overconsumption
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